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PLATINUM PUBLIC RELATIONS PAYS IT FORWARD

Every organisation has a responsibility to recognise the needs of the environment in which it operates, and to ensure that it maintains a position of support and development within it.  Platinum Public Relations, a boutique communications agency, recently launched its pioneering Corporate Social Responsibility programme in partnership with Wendy Wood High School. The first workshop took place on Thursday, 8 September 2011 at Platinum’s Bryanston offices.
As part of an ongoing initiative, Platinum Public Relations has designed a half-day workshop that allows high school students to receive first-hand experience in corporate involvement and communication management in the field of public relations. 

The unique workshop enables a free flow of information between experienced PR practitioners and high school learners. This is achieved by creating a semi-formal setting in order to encapsulate the nuances of the industry.

“We weren’t very sure what public relations was and we were curious to find out why anyone would want to become a practitioner,” says Yolanda Spelman, one of the five students from Wendy Wood High who attended the workshop. “After listening to each of the ladies it all began to make sense…they explained the importance of public relations and why it is essential for every organisation to have it.”
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Public Relations is indeed a highly dynamic and challenging industry, and there is a large gap between current and aspiring public relations practitioners. This is due to the high influx of prospective university students and the low number of students who actually graduate as public relations practitioners. 

To bridge that gap, Platinum Public Relations has implemented its Corporate Social Responsibility programme, giving high school students a rare opportunity to understand the PR industry and its role in society. It is also an effort to ensure that they receive a realistic and informative perspective of public relations before embarking on a public relations career. 

“Public Relations is often associated with splendour, parties and all the glitz and glam. This is an unfair representation,” says Nevasha Naidoo, founder and director of Platinum Public Relations. “Students need to understand this in order to carry the true image of PR forward. We want to equip learners with an arsenal that will allow them to make the best decision when it comes to their careers.”

 “Our passion for this initiative is unparalleled in the industry…we have a shared vision for the future of PR and would like to begin with the groundwork now to ensure that we continue to nurture our young talent,” adds Naidoo.
 “We were very excited to hear that Platinum PR has a programme that allows them to share their industry knowledge and experience,” says Rebecca Cimanga from Wendy Wood High. “We wish the agency all the best with their great CSR projects and hope that they continue giving back.”
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